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Dr. Karen Reisner’s suburban New Jersey practice includes many adult patients, in part because of her networking
efforts with nearby general dentists and dental specialists.
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fter completing her dental degree at Columbia

University and her orthodontic residency at the
University of Pennsylvania, Dr. Karen Reisner began her orthodontic
career in New York City.

“Many adults are interested in orthodontic treatment and in New
York City about 30 to 40 percent of my patients were adults,”
says Dr. Reisner. “Their reasons for seeking orthodontic treatment
were numerous, including some whose families could not afford
orthodontic treatment while they were growing up — or maybe a
sibling had worse problems than they had and therefore they did
not receive treatment. Others had treatment in their teens, but
were not diligent about retention and their teeth began to shift
over the years.

“Many adults have complex problems requiring a multidisciplinary
approach,” adds Dr. Reisner. Very often an adult has periodontal
issues or may require extensive restorative work or orthognatic
surgery.”

About 12 years ago, Dr. Reisner started her New Jersey practice
and for the past eight years has been located in Cresskill. She
liked having a substantial adult patient pool in New York City and
realized that sustaining an adult patient population in a suburban
location would be a long-term process.

“There are many people who commute from the suburbs to
New York City to work,” says Dr. Reisner. “Scheduling is key to
accommodating their busy lifestyles. | have late office hours one
evening per week and work every other Saturday.”

In addition to scheduling, Dr. Reisner examined every aspect of her
office environment from the perspective of the adult patient. In her
small office, separate areas for teens and adults are not practical,
so with the help of an interior decorator, she created a calming
environment throughout the office. WiFi access in the waiting

area is popular with adults and teens alike.

Dr. Karen Reisner is pictured in front of a world map in her office
waiting area. The map i a conversation piece for her patients of all
ages, who may insert pina to mark places where they have lived or
that they have visited.
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Dr. Karen Reisner’s adult patient base includes middle-
aged and older adults as well as young adult patients
like Elissa Bonito, who will soon turn 19.

“Very often adult patients are self-conscious about being in an
office filled with teens,” says Dr. Reisner. “We make certain that
our adult patients understand that if they schedule appointments
between 3 p.m. and 6 p.m., they will be part of the after-school
rush. Appointments in the early morning or at the end of the day
are often preferred.”

Dr. Reisner emphasizes that initial communication with the adult
patient must also focus on understanding the patient’s expectations
and ensuring that the patient understands what is realistic.

" After taking my initial record, | spend significant time working up
the case and coming up with an individual treatment plan,” says
Dr. Reisner. “I then meet with the patient to go over their case and
treatment options in great detail. Even though this is time-consuming,
it is imperative that the patient understands the limitations of
treatment and realistic goals, before treatment even begins.”

In the case of a patient with a severe malocclusion who would
clearly benefit from surgery, for example, Dr. Reisner presents the
outcomes of differing treatment approaches.

“If surgery is not an option for this particular patient, the patient
needs to accept that the outcome will be less than ideal,” she
says. “Sometimes space needs to be opened up for an implant
restoration. Again, communication is imperative. One needs to
make sure that the space created is sufficient and that the implant
will be placed in the most ideal position for orthodontic treatment,
as well as for the restorative treatment.”

Dr. Reisner also makes certain that patients understand the
importance of compliance with treatment requirements in
assuring the desired outcome.

“Even patients with healthy gums must still understand the
importance of frequent dental cleanings to reduce the risk of
periodontal disease,” she says. “We recommend that adult patients
see their general dentists or referring specialists every three to

four months for check-ups, or even more frequently if needed.”

continued on page 6
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Recccccccccssscccs 3 .:’
ADULTS ARE TYPICALLY VERY DEDICATED TO MAKING THEIR TREAEMENT

AS IDEAL AS POSSIBLE BECAUSE FOR MANY OF THEM, ORTHODbNTﬁ: -
TREATMENT HAS BEEN A LONG-TERM PERSONAL GOAL.”

— Dr. Karen Reisner
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As her practice in Cresskill evolved, Dr. Reisner focused her efforts
to grow her adult patient base on networking with general dentists
and nearby dental specialists. Recently, for example, she gave a
series of live-stream lectures for referring dentists and specialists
that addressed topics like TMD and new trends in restorative
dentistry.

As a result of her long-term networking efforts, Dr. Reisner’s adult
case load has become a strong part of her practice. A number of
her cases involve orthognathic surgery.

“While the oral surgeon performs the surgery and sees the patient
for a limited time before and after surgery, the orthodontist sees
the patient at every step of the process,” she says. “It is very
helpful to show photos of patients who have undergone similar
orthognathic surgery procedures. | have some finished patients
who are very willing to discuss their surgical journeys with
prospective patients. | get permission from former surgical patients
and let them talk to the prospective surgical patient about braces,
surgery and the entire process. | have been doing this for some
time and find it really helpful to the patient. Sometimes, patients
may have questions that they do not want to ask me and feel
more comfortable asking someone who has been through what
they are about to experience.”

While adult patients may present different clinical and communication
challenges than teens, Dr. Reisner continues to enjoy working with
them.

“Adults are typically very dedicated to making their treatment as
ideal as possible because for many of them, orthodontic treatment
has been a long-term personal goal,” she says. “I am thrilled that
adults who | treated in New York City 15 years ago come to my
office in New Jersey for follow-up visits, and that they are still
diligently wearing their retainers.”

continued on page 8

Dr. Karen Reisner is pictured with a young adult patient, Elissa
Bonito. No matter their age, Dr. Reisner focuses heavily on making
certain that she understands the expectations of adult patients and
communicates extensively with them about what is realistic.

Imagine if an accident

prevented
you from working.

If you suffered an illness or accident that prevented you from
working, would your paycheck stop? Could you survive on your
savings alone?

If you experienced a condition covered under the AAQ Endorsed
Group Disability Income Insurance plan, here’s how it can help:

e Protects your income: Up to $12,500 a month

e Provides flexible terms: You choose your benefit amount
and waiting period

e Offers competitive, group rates: Available only to AAO
members

As an AAO member, you can apply for this Group Disability
Insurance plus a wide range of both personal and professional
insurance plans including:

- 10- and 20-year Level Term Life Coverage*

- Health Insurance*

- Professional Liability Plan

- Business Office Package

- Professional Overhead Expense Coverage*

- Employment Practices Liability

For more information about these programs, including
the plans’ exclusions, limitations, rates, eligibility and
renewal provisions, as well as questions about AAO
endorsed insurance or access to your account, visit
www.AAO-insurance.com or call 1-800-622-0344.

*Underwritten by New York Life Insurance Co. (NY NY 10010) on Group Policy G-14242/Face form GMR.
Plans not available in TN

The AAO incurs certain administrative expenses in connection with these endorsed plans. To provide and
maintain these valuable AAO membership benefits, the AAQ is reimbursed for these expenses. Administered
by Affinity Insurance Services, Inc. (an
AON Company) in all states except: in
CA (Lick0795465), MN, & OK, AIS " A
Affinity Insurance Agency, Inc., and

Endorseq by
American
Association of

in NY, AIS Affinity Insurance Agency. . ‘ .
©?2011 Affinity Insurance Services, Inc. ™ Ol‘t h Od 0 ntIStS

Plan Administration Office, 159 E. County Line Road, Hatboro, PA 19040
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